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Why bother?



Why bother?

IMPACT

• Wider impact – more relatable and understandable; 
more shareable; more memorable

• Fast impact – picture is worth 1,000 words

• Specific impact – highlight key points; show 
relationships, patterns, trends and connections

• Accessible - universal language



Good visuals are:

• Attractive
• Trustworthy
• Interesting
• Useful 
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Where do you start?



Seed

Concept



What’s your goal?



What’s your goal?

What impact do you 
want it to have?



What’s your goal?

What impact do you 
want it to have?

What are you trying 
to achieve?



What’s your goal?

What impact do you 
want it to have?

What are you trying 
to achieve?

What do you want its viewers to 
takeaway/learn/do?



Seed

Concept



Big picture v. zoomed in



Big picture v. zoomed in



Seed

Concept

Sketch

Research
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A few extra design pointers
(aka things to consider)



DON’T use up 
arrows in 
relation to CO2
storage



Consider 
carefully how 
much info to 
share and at 

what level

DON’T use up 
arrows in 
relation to CO2
storage



Storage:

• how deep/far away it is 

• the geology minimises the risk 
of leaks



Colour, 
especially 

contrast and text 
over colour



https://www.siegemedia.com/contrast-ratio





Influence yourself –
look at what’s 
already been done 
and get ideas

Google Images

Adobe Stock Photos

Information is Beautiful – www.informationisbeautiful.net

Other researchers and organisations



Anything is 
possible!

(credit ENOS)



Content 
creation

Canva

PowerPoint

Adobe Photoshop/Illustrator

Mind The Graph

Prezi

Infogram

Genially



Play and practise!!!  

Visual communications is a language – you get 
more fluent as you use and practise it
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